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Lunchboss is one of the most trusted names in the kitchenware

industry, offering the highest quality and most elegant designs to meet

customer requirements. Whether it’s keeping the coffee hot, or taking

a nutritious lunch to work or school, LunchBoss makes it possible.

ABOUT LUNCHBOSS



V O L U M E  3 ,  I S S U E  3

STEP 1

PROMOTION
OF THE
PRODUCT
ACROSS OUR
NETWORK OF
INFLUENCERS

Lunchboss came to us for the promotion of
their product(s): Lunchboss Lunch Bag.
 
We selected a network of influencers based on
fashion & lifestyle with a strong presence on
Instagram.
 
Once everything was finalized, we proceeded
to the next step. For the sake of our
explanation, we'll consider one influencer.
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STEP 2

PURCHASE OF
PRODUCTS 

The influencer purchases the product from
the company listed lunch bags on Amazon.
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UNBOXING
VIDEO
RECORDING

STEP 3

Once the product got delivered from Amazon, the influencer
records an unboxing video and uploads the same on
Instagram with the LunchBoss logo.
 
Here's the video link for your reference:
https://www.instagram.com/p/B6iKllngyRc/?
igshid=tdsxt3gypzfs
 



STEP 4

PRODUCT
PHOTOSHOOT

The influencer does a professional
photoshoot with the product, which in this
case, is the Lunchboss lunch bag.
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INSTAGRAM
POST

STEP 5

The influencer posts the photos on her
personal Instagram account to her network
of followers with due credit to Lunchboss. 
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STEP 6

PRODUCT
REVIEW

The influencer sends an honest review of
the product on Amazon.
 
We are forced to conceal the name of the
influencer on security grounds.



STEP SUMMARY
1) InfluGlue creates the campaign and promote the Lunchboss bag to
their huge network of influencers.
 
2) Few Shortlisted influencers purchase the product from Amazon.
 
3) After delivery, influencers prepare an unboxing video of the product,
sharing the same on their respective Instagram channels.
 
4) Influencers then execute a professional photoshoot with the product.
 
5) Influencers then post and share the photos on their social media
walls like Instagram as a sponsored post reaching out to a vast number
of followers.
 
5) Finally, they post an honest review of the product on Amazon.

We engage influencers from different cities based
on the client requirement. What you are seeing
here, is the case study done of a single influencer
ONLY. 
 
All influencers follow similar steps while carrying
out the same campaign.

NOTE
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